





DENTCO’s 2010 CAMPAIGN TAKES THE GOLD

DENTCO’S Creatlve team recelved top honors aS | am dependable. I'have curb appeal. | get technology.
proud recipients of the 2010 Hermes Creative Award. .

Earlier this year DENTCO launched their 2010 T .
campaign titled The Evolution of Exteriors. The ; I am DENTCO.
campaign featured 12 videos addressing industry
specific categories including but not limited to, L - G T
consolidation, snow and ice removal, and green care. !L

The Hermes Creative Award is an internationally
recognized  competiton  amongst  creative | Lel The Evolution Begin!
professionals. Each entry is reviewed and judged by
an elite group of panelists representing the Association of Marketing and Communication
Professionals.

The Association follows a strict point system to determine the success of an entry. Exactly
18 percent of participants are awarded the Gold; a first-time honor for the team.

To view and/or share an award-winning Evolution of Exteriors video with your co-workers,
family or friends, visit www.dentco.com/evolution.

DARK STORES: ARE THEY HAUNTING YOUR BUSINESS?

r I Yake a look around—chances are you will notice
vacancies, better known as dark stores; many of
over the past few years. Dark stores are a dir

economy and are affecting more and more companies

Evidence suggests that unoccupied properties can advers
your business and this trend is picking up pace. )
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PRSM 2010 Mid-Year
September 14-16, 2010

Check out |

Hyatt Regency DEW our new |
Dallas/Fort Worth Airport, TX Nashville, TN - |
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Visit www.dentco.com/evolution
RFMA 2011

February 6-8, 2011

Long Beach Convention Center
Long Beach, CA

Booth # TBD
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